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a00 3a Z00M II0CHWJIaHHIM

€.A. AHTOHOBHY

Odiuiitna Ha3Ba
OCBITHBOI ITPOrpamMu

dinancu, 0aHKIBChKa CIIpaBa Ta CTpaxyBaHHS

PiBeHs BUIOT OCBITH

nepiuii (0akanaBpCchKui)

lNanys3p 3HaHB,
creniaabHICTh

07 «YnpaBiiHHSA Ta aAMiHICTpYBaHHS»
072 «®inancH, O6aHKIBChbKA CIIPaBa Ta CTPAXyBaHH»

Cratyc TUCIUILTIHHA
(060B’s13K0BA,
BUOIpKOBa)

LMK QUCLMILTIH 3arajJbHOI MiATOTOBKH,
BUOIpKOBa

Kypc / Cemectp
BUKJIaJaHHA

2/4

OO0cCAr TUCUUIUTIHU

4 xkpenutu ECTS /
120 3aranpHa KUIBKICTH TOAUH

Buau ta KigbKicTh
ayJMTOPHUX 3aHSTb,
neHHal 3a04Ha

JIexuii — 24 roquu / 8 roguH
[Mpaktuyni 3aust1s — 20 roaus / 4 ronuHu

PopMa KOHTPOIIIO

3amik

Jlokaris Ta
MaTepiaJibHO- TEXHIUHE

AyauTopist 3TiIHO 3 PO3KIIATIOM.
MynpTUMeIHHUN TpoeKTop, Mepesxa Internet.



https://us04web.zoom.us/j/96098584516?pwd=VmJrNmdUME1hd2VUK1VwRVBGNzhSZz09

3a0e3eYeHHs

MosBa BUKJIaJaHHSI

AHrIicbKa

Merta BUBUEHHA

Merta Kypcy — HaBUUTH CTYACHTIB MpodeciiiHo Ta eeKTUBHO CTBOPIOBATH Ta

JTUCLUUTUTIHA peanizoByBatu (GipMOBUI CTWUIb [UId NeBHOI KommaHii un Openay. OcBOeHHS
METOIB BIIPOBAKEHHs (DIPMOBOTO CTHJIIO B PI3HOMAaHITHI acmekTH Oi3Hecy,
Taki SIK MapKeTHHTOBI Marepiajd, BeO-caliTH, yNmakoBKa MPOAYKTIB Ta iHIIE;
YCBIIOMJICHHSI OCHOBHUX IPHHIMIIIB Ta 3ac00iB CTBOPEHHS TPUBUMIPHOTO
300paxeHHS.

3aranpHi 3K01. 3patHicTh 10 aOCTpaKTHOTO MUCIICHHS, aHAJII3y Ta CHHTE3Y.

KOMIIETEHTHOCTI 3K06. 3naTHicTh MPOBEACHHS AOCIIPKEHb HA BITIOBITHOMY PiBHI

3K07. 3naTHicTh BUMTHCS 1 OBOJIOIBATH CYYaCHUMHU 3HAHHIMH.

3K08. 3patHicTh 10 nomryKy, 00poOiieHHs Ta aHami3y iH(opMmariii 3

PI3HUX JDKEpET.

3K10. 3naTHIiCTh MpaLioBaTH Yy KOMaHI.

3K11. 3paTHicTh CHiNKYBaTHCA 3 MPEACTABHUKAMU 1HIIUX Mpodeciit

IpyM pi3HOTO PiBHA (3 SKCIEPTAMH 3 THIINX Tay3ei 3HaHb/BU/IIB

C€KOHOMIYHOT JTiSTBHOCTI).

3K12. 3naTHicTh MpawoBaTH aBTOHOMHO.

3K14. 3naTHicTh 30epiratu Ta MPUMHOXKYBAaTH MOpalbHi, KyJIbTypHi, HayKOBi
IIHHOCTI 1 JIOCATHEHHS CYCHIJIBCTBA HA OCHOBI pO3yMiHHS icTOpii Ta
3aKOHOMIPHOCTEH PO3BUTKY MpeAMETHOI 00acTi, 11 Micls y 3araibHiil cucTemi
3HaHb PO NPUPOAY 1 CYCHUIBCTBO Ta y PO3BUTKY CYCHIJIbCTBA, TEXHIKU 1
TEXHOJIOT1H, BUKOPUCTOBYBATH Pi3HI BUIU Ta (OPMH PYyXOBOi aKTMBHOCTI JUIS
aKTHBHOT'O BIIIOYMHKY Ta BEJACHHS 3J0POBOr0 CIOCO0Y KHUTTS.

CrerianbHi (paxosi)
KOMIIETEHTHOCTI

[IporpamHi pe3ynpTaTu
HaBUYaHHS

[1P17. BusHayatu Ta IJIaHYBaTH MOXIMBOCTI ocobucTtoro mnpodeciiHoro
PO3BHTKY.

I1P18. JlemoncTpyBaTu 0a30Bi HABUYKU KPEATUBHOTO T4 KPUTUYHOTO MHUCIICHHS
y JOCTIKEHHAX Ta MpoQeciiHOMY CIUIKyBaHHI.

[1P19. BusBnATH HaBUYKH CAMOCTIHHOI pPOOOTH, THYYKOrO MHUCIICHHS,
BiJIKDUTOCTI O HOBUX 3HAHb.

YUM HIKABUU KYPC:
Kypc mae MOXIUBICTh PO3MIMPUTH CBITOTJISA Ta MpoQeciiiHi KOMIETe i, MOrMMOUBINN 3HAHHS
Kl MOXYTh OyTM KOPHCHHUMH JIsi THX, XTO IJIaHy€ TMpAIfoBaTH B raiy3li MapKeTUHTY, Au3aiiHy a0o

OpeHI-MEHEIKMEHTY,
3aCTOCYBAHHS IPO:

OTPUMAaBILIM CydYacHy 1 IikaBy IiH(QOpMaLil0 Ta MPUKIATN MPAKTHYHOTO

- poiib 1 3HaUeHHS (PIPMOBOTO CTUIIIO B CyYaCHUX €KOHOMIYHHX YMOBAX;

- IPaKTUYHI HABUYKU B CTBOPEHHI (hJipMOBOT'O CTHJIIO JUISI Pi3HUX THUIIB Oi3HECIB,;

- KOMYyHIKaIliifHi cTparterii OpeHIiB, BKIIOYAIOUM peKJIaMy, MabiiK puUICHIIH3, MapKEeTHHIOBI
KaMITaHii Ta B3a€EMOJIIIO 31 CIIO’KUBAaYaMH depe3 CollianbHi Meia.

3MICT HABYAJIBHOI JIJUCHUILJITHA 3A TEMAMHU

3microBuii MmoayJas 1

Tema 1. Beryn 10 pipMoBOro cTuiaro
[TonarTs Ta cytHicTh ¢ipmoBoro cruimo. PyHkmii Ta 3aBmaHHsA QipMoBoro crwio. Icropis
po3BUTKY (pipmoBoro ctuimo. Exementu ¢ipmoBoro cruito (Joroturn, GpipMoBHii 3HAK, CIOTaH, KOJIHOPOBA




rama, mpudtu Tomo). [puknaam ycmimHux ¢GipMoBux cruiiB. Poib ¢ipMoBoro cruimo y ¢opmyBaHHI
IMIJDKY Ta mo3uIlioHnyBaHHI OpeHxy. IcTtopis gipMoBoro crumo Ta oro eBomouis. [lpuknanu Bramux ta
HEBAATNX (ipMOBUX CTHIIIB.

Knrouoei cnosa: icropis ¢GipMOBOTO CTHIIIO, €lEMEHTH (ipMOBOTO CTHIIIO, JIOTOTHII, CIIOTaH,
KOJIbOpOBa rama, Mo3HIi0HyBaHHi OpeHy.

Topic 1. Introduction to corporate style

Concept and essence of corporate style. Functions and tasks of corporate style. The history of
corporate style development. Corporate style elements (logo, trademark, slogan, color scheme, fonts, etc.).
Examples of successful corporate styles. The role of corporate style in image formation and brand
positioning. The history of corporate style and its evolution. Examples of successful and unsuccessful
corporate styles.

Keywords: history of corporate style, elements of corporate style, logo, slogan, color scheme,
brand positioning.

Tema 2. Bpenauur Ta ¢pipMoBHii cTHIb

B3aemo3B's30k Opennunry Tta ¢ipmoBoro ctuiio. Po3pobka Opena-crparerii. [lo3umioHyBaHHS
Openny. BizyanbHa koMyHikanis OpeHay. Apxitekrypa Openay. Po3poOka ¢ipMoBoro 3Haky (Jororuiry).
[TpuHnunu ta ertanu po3poOku sorotuny. CemioTHka y Au3aiiHi jJorotumiB. Tunorpadika Ta ii poib y
CTBOPEHHI JIOTOTHITY. KOJIipHAa rama Ta ii 3Ha4eHHs Ui JoroTury. TeHaeHuii Ta TpeHAM y Au3aifHi
JIOTOTHITIB.

Kniouosi cnosa: B3a€eMO3B'I30K OpeHIUHTY, OpeHI-CTpaTeris, MO3UIIOHyYBaHHA OpeHly, Bi3yalbHa
KOMYHIiKallisi, GipMOBHIA 3HAaK, CEMIOTHKA, KOJipHA rama, AU3aiH JIOTOTHUIIIB.

Topic 2. Branding and corporate style

Interrelationship of branding and corporate style. Development of a brand strategy. Brand
positioning. Visual brand communication. Brand architecture. Development of a brand (logo). Principles
and stages of logo development. Semiotics in logo design. Typography and its role in creating a logo.
color scheme and its meaning for the logo. Trends and trends in logo design.

Keywords: branding relationship, brand strategy, brand positioning, visual communication,
trademark, semiotics, color scheme, logo design.

Tema 3. Po3podka ¢ipMoBOro cTujio

Etanu po3poOku ¢ipMoBoro crwimo. AHamiTHYHUAN eram. JlocnmimkeHHs KOHKypeHTiB. LlinpoBa
aynuropis. Po3poOka konnenuii ¢ipmoBoro cruwmo. BisyanbHa ineHtudikamnis Openmy. Brinenns
(bipMOBOTrO CTUIIIO B PEKJIAMHHMX Ta MapKETUHTOBUX HIsAX. CTpyKTypa Ta 3micT OpeHa0yky. KepiBHUIITBO
3 BUKOpHUCTaHHs (hipMoBoro ctuito. CTaHIapTH Ta MpaBUIIa 3aCTOCYBaHHs (ipMOBOTO CTUIIIO. AJanTariis
(bipMOBOTO CTHIIIO JJIsl PI3HUX HOCI{B Ta KaHaJIiB KOMYHIKaLlii.

Kniouosi croea: aHamiTHYHUNA eTarl, IIJIbOBA ayIUTOPis, KOHUEMIIs (ipMOBOTO CTHIIIO, Bi3yalbHa
imeHTHdIKaIis.

Topic 3. Development of corporate style

Stages of corporate style development. Analytical stage. Competitor research. Target audience.
Development of the corporate style concept. Visual brand identification. Implementation of corporate
style for advertising and marketing purposes. Structure and content of the brand book. Guide to the use of
corporate style. Standards and rules of corporate style application. Adaptation of corporate style for
different media and communication channels.

Keywords: analytical stage, target audience, corporate style concept, visual identification.

Tema 4. Komno3unis Ta 1u3aiiH ejieMeHTIB (PipMOBOIro CTHJIIO

3akoHu komno3uuii. PutMm, KoHTpacT, nuHamika, cratuka. Kombopo3naBcTBo. Ilcuxomoris
Konpopy. Tunorpadis. BuGip mpudtis. @ipMoBuii 3HaK: 1u3aitH Ta QyHKIIII.

Kniouogi cnosa: 3akOHU KOMIIO3UIII, pUTM, AMHAMIiKa, KOJIbOPO3HABCTBO, NMCHXOJIOTIS KOJIBOPY,
IM3aiiH Ta QyHKIII.

Topic 4. Composition and design of corporate style elements



Laws of composition. Rhythm, contrast, dynamics, statics. Color science. Color psychology.
Typography. Selection of fonts. Trademark: design and function.

Keywords: composition laws, rhythm, dynamics, color science, color psychology, design and
functions.

Tema 5. @ipmMoBHii cTHIb Yy APYKOBaHIH pekami

3acrocyBaHHs (ipMOBOTO CTUJIIO B peKJIaMHUX MakeTaX. Po3poOka pexiaMHuX Opouryp, OyKIeTiB,
karayori. @ipMoBHii cTuib B ynakosii. [lcuxomoris komsopy Ta 1i 3HaueHHs 1t OpeHaunry. [puHnumnu
nigbopy xombopoBoi mamitpu. Komipui Mozeni Ta ix 3actocyBaHHs. KonbopoBi TpeHIu Ta iX BIUIMB Ha
¢bipMoBHil CTUIID.

Kniouosi cnoea: KoiapopoBa MmajiTpa, KOJipHI MOAENTI, KOJIbOPOBI TPEHAH, TCHUXOJOTis KOJIBOPY,
PEeKJIaMHi MaKeTH.

Topic 5. Corporate style in print advertising

Application of corporate style in advertising layouts. Development of advertising brochures,
booklets, catalogs. Corporate style in packaging. The psychology of color and its significance for
branding. Principles of color palette selection. Color models and their application. Color trends and their
influence on corporate style.

Keywords: color palette, color models, color trends, color psychology, advertising layouts.

Tema 6. @ipmMoBHii CTHIb B TiTXKUTAJI-CepPeTOBUIIT

Po3pobka BeO-caiiTy 3 ypaxyBaHHAM (hipMoBOro ctuio. GipMOBHI CTUIIB B COIIATbHUX MEpExkax.
AHIMaIlis Ta 1HTEpaKTHBHI eleMeHTH (pipMOBOTO CTHIIO. €AHICTH (PIpMOBOTO CTHIIIO B PI3HHMX KaHalax
KOMYHIKaIlii.

Kniouosi cnosa: po3poOka BeO-caiiTy, colliaibHI Mepexi, €IHICTh (IPMOBOTO CTHUIIIO, KaHAIH
KOMYHIKaIlii.

Topic 6. Corporate style in the digital environment

Website development with corporate style in mind. Corporate style in social networks. Animation
and interactive elements of corporate style. Unity of corporate style in different communication channels.

Keywords: website development, social networks, unity of corporate style, communication
channels.

Tema 7. EBosronisi pipmMoBoro cruiiro

Penuzaiin Ta oHOBiIeHHS (PipMOBOTO CTHIIIO. 3MiHA LUIBOBOI ayauTOpii. 3MiHA PUHKOBUX YMOB.
30epexeHHs BII3HABaHOCTI OpEeH Ty IIPH OHOBJICHH] (hipMOBOTO CTHIIIO.

Kniouosi cnoea: penusaiiH Ta OHOBJICHHS, IIJTbOBA ayJUTOPIs, BII3HABAHICTh OpEHy, OHOBJICHHS
(bipMOBOTO CTHIIIO.

Topic 7. Evolution of corporate style

Redesign and renewal of corporate style. Changing the target audience. Change in market
conditions. Preservation of brand recognition while updating corporate style.

Key words: redesign and renewal, target audience, brand recognition, renewal of corporate style.

Tema 8. Ynpasiinust ¢pipMoBHM CTHJIEM Ta ii0oro iMmjieMeHTalis

Ornsx cydacHuX TpeHAIB y nu3aiiHi (ipmoBoro cruwmo. JloCHipKeHHS Ta aHaji3 BAAIHX
npuknaaiB gpipmoBux ctuiiB. [Iporec BmpoBakeHHS (ipMOBOro CTHIO B opradizauii. KonTpons 3a
JIOTPUMAHHIM cTaHAapTiB ¢ipmoBoro crumo. OHOBiIEHHS Ta aganTauis ¢ipmoBoro cruwmo. Keiicu
YCIIIIHOTO YIPaBIiHHS (iPMOBHM CTHIIEM.

Kniouosi cnosa: nocmipkeHHS Ta aHajli3, CydyacHi TpeHIH, cTarTi ¢opMm (hiHaHCOBOi 3BITHOCTI,
cy0’€KTH roCTioAapIOBaHHS.

Topic 8. Corporate style management and its implementation

Overview of modern trends in corporate style design. Research and analysis of successful
examples of corporate styles. The process of introducing a corporate style in the organization. Control



over compliance with corporate style standards. Update and adaptation of corporate style. Cases of
successful corporate style management.

Keywords: research and analysis, modern trends, articles of financial reporting forms, business
entities.

IIpakTu4Hi 3aHATTA Kypcy nependavyaioTh BUKOHAHHS rpaiyHUX, TECTOBUX, PO3PAXYHKOBHX Ta
IHIIMX 3aBlaHb, OMUTYBAaHHS Ta JUCKYCIl 32 TeMaMH, KOPOTKI BUCTYNH Ta TPE3CHTAlii 3 TEeMaTUKH
JUCLUILIIHHA.

TemaTnka NpakTUYHUX 3aHATH!

Tema Nel. @ynkuii Ta 3aBraHHSA (ipMOBOTO CTHIIIO.

Tema Ne2. Pozpobka Opena-cTpaterii.

Tema Ne3. Po3poOka koH1enIlii ¢pipMOBOTro CTHIIIO.

Tema Ned. BuGip mpudtis.

Tema Ne 5. Po3poOka pexsiaMHuX Opouryp.

Tema Ne6. Po3poOka BeO-caiiTy 3 ypaxyBaHHIM (DipMOBOTO CTHIIIO.

Tema Ne7. Penu3aiin Ta oHOBIIEHHS (DipMOBOTO CTHIIIO.

Tema Ne8. OnoBneHHs Ta amanraiisi (ipMOBOrO CTHIIIO.

InauBinyanbHi 3aB1aHHA
He nepen6aueno.

OIIHIOBAHHS

@DopMHu TIOTOYHOTO Ta MiACYMKOBOTO KOHTPOJIIO | [Torounmii konTpons — 100 banis

KPUTEPII OLIIHIOBAHHSI PE3VJILTATIB HABYAHHSI

[TincyMkoBi Oany 3 HaB4AIBHOI JUCIUTLTIHA BU3HAYAKOTHCS K cyMa 0alliB, OTPUMAaHHX 37]00yBadeM MPOTATOM
CEMECTpY Ta ITiJ] Yac 3aJiKy.

BinBinyBaHHS JIeKILii:

3a BiABiMYBaHHS KOKHOI JIeKIii HapaxoByeTbcss 1 Oan. MakcumanbHa cymMa CTaHOBUTH 12 Gais.

IlpakTH4Hi 3aHATTSH:

OMiHIOIThCS 32 AKTUBHICTIO 3700yBadiB OCBITH Ha 3aHATTSX, iX BIAMOBIASMH, TOMOBIISIMU Ta
CTYIICHEM 3aJIy4eHOCTi y JucKycii (no 8 Oaiis).

MaxkcumMaibHa cyMa CTaHOBUTH 8 OaltiB 3a KokHe 3aHATTs, 80 6ajiB - MakcUMallbHa cyMa.

Camocriiina poGora

Hamucanns Ta 3axuct pedepary (TeMaTHKa MOTOIDKYETHCS 13 BHKJIagaueM Kypcy) Y BHIVISI
nonoBiai Ta/abo nmpe3eHranii omiHowThCs y 10 Gamis.

IlincyMKoBHiT KOHTPOJIb - 3aJiik

3n100yBay OTpUMY€E TIiACYMKOBY OIIIHKY 3a pe3yJbTaTaMH MOTOYHOTO KOHTPOIIO IUISIXOM
HAaKOMU4YEHHs OamiB. MakcuMasbHa KUTBKICTh 0alliB, SIKy MOKe OoTpuMartu 3100yBad, cranoButh 100.

SIKIIO MPOTATOM ceMecTpy 3100yBaueM 3a MOTOYHUM KOHTposieM Habpano Oinbmie 100 GamiB, TO
BOHHM TipupiBHIOIOTHCA 10 100.

JlogaTtkoBi 0any 10 MOTOYHOTO KOHTPOJIIO 3/100yBad OCBITH MOXKE OTPUMATH, MPOMNIIOBIIN
HaBYAJBHUM KypC y BHUIIAAI He)OpManbHOI OCBITH 3 OTpPUMaHHAM cepTU(IKaTy B MeXax MpEeaAMEeTy
BUBYCHHS TUCLHMIUIIHA Ta MPOMIIOBIIM TNPOUEAYpPY BHU3HAHHS 3rigHO [loJOKEHHS Tpo BHU3HAHHS
pEe3ybTaTiB HaBYAaHHS, OTPUMAHMX Y HepopMasbHii 0cBiTi 3100yBadaMu BUIO1 ocBiTd JAVIT.

ITKAJIA OLIIHIOBAHHSA: HALIOHAJIBHA TA ECTS

Ominka | Omidka 3a Ominka 3a mkainow ECTS
B Oamax | HamioHanbHOW | OrmiHka | [logcHeHHSA
LIKAJIO0IO0



https://files.duit.edu.ua/uploads/%d0%a1%d0%b0%d0%b9%d1%82/11_%d0%9f%d0%a3%d0%91%d0%9b%d0%86%d0%a7%d0%9d%d0%90_%d0%86%d0%9d%d0%a4%d0%9e%d0%a0%d0%9c%d0%90%d0%a6%d0%86%d0%af/%d0%9f%d0%9e%d0%9b%d0%9e%d0%96%d0%95%d0%9d%d0%9d%d0%af_%d0%94%d0%a3%d0%86%d0%a2/21_-%d0%9f%d0%be%d0%bb%d0%be%d0%b6%d0%b5%d0%bd%d0%bd%d1%8f-%d0%bf%d1%80%d0%be-%d0%b2%d0%b8%d0%b7%d0%bd%d0%b0%d0%bd%d0%bd%d1%8f-%d1%80%d0%b5%d0%b7%d1%83%d0%bb%d1%8c%d1%82%d0%b0%d1%82%d1%96%d0%b2-%d0%bd%d0%b0%d0%b2%d1%87%d0%b0%d0%bd%d0%bd%d1%8f-%d0%b7%d0%b0%d1%82%d0%b2%d0%b5%d1%80%d0%b4%d0%b6_.pdf
https://files.duit.edu.ua/uploads/%d0%a1%d0%b0%d0%b9%d1%82/11_%d0%9f%d0%a3%d0%91%d0%9b%d0%86%d0%a7%d0%9d%d0%90_%d0%86%d0%9d%d0%a4%d0%9e%d0%a0%d0%9c%d0%90%d0%a6%d0%86%d0%af/%d0%9f%d0%9e%d0%9b%d0%9e%d0%96%d0%95%d0%9d%d0%9d%d0%af_%d0%94%d0%a3%d0%86%d0%a2/21_-%d0%9f%d0%be%d0%bb%d0%be%d0%b6%d0%b5%d0%bd%d0%bd%d1%8f-%d0%bf%d1%80%d0%be-%d0%b2%d0%b8%d0%b7%d0%bd%d0%b0%d0%bd%d0%bd%d1%8f-%d1%80%d0%b5%d0%b7%d1%83%d0%bb%d1%8c%d1%82%d0%b0%d1%82%d1%96%d0%b2-%d0%bd%d0%b0%d0%b2%d1%87%d0%b0%d0%bd%d0%bd%d1%8f-%d0%b7%d0%b0%d1%82%d0%b2%d0%b5%d1%80%d0%b4%d0%b6_.pdf

90-100

Binminzo
(«3apaxoBaHO»)

«BinMIHHO» - TEOpETHYHH 3MICT KYpCy OCBOEHHH LIIIKOM, HEOOXiHi
MPaKTHYHI HABUYKK POOOTH 3 OCBOEHHM MaTepianoM copMOBaHi, BCi
HaBYATBHI 3aBJJaHH, K IependadeHi MporpaMoro HaBuaHHSI BAKOHAHHI B
MOBHOMY 00cCs131, BiIMiHHA poO0Ta 63 TOMUIIOK a00 3 OJIHIEI0 HE3HAYHOIO
TTOMHUJIKOIO.

82-89

Hobpe
(«3apaxoBaHO»)

75-81

«Jly>ke ToOpe» - TEOPETHIHHH 3MICT KYpCY OCBOEHHMH LILTKOM, HEOOXiaHi
MPaKTAYHI HABUYKH POOOTH 3 OCBOEHHM MaTepiaJioM B OCHOBHOMY
cpopmoBaHi, BCi HABYAIBHI 3aBAAHHS, SIKi TepeadaveHi IpOrpaMor0 HaBYaHHS
BHKOHAHHI, SIKICTh BUKOHAHHS OLIBIIIOCTI 3 HUX OLIIHEHO YKCIIOM OaJIiB,
ONMM3BKUM JI0 MAKCHMATIBHOTO, PO00Ta 3 IBOMA — TPhOMAa HE3HAYHIMH
ITOMIJIKAMU

«JloOpe» - TeopeTUUHHUI 3MICT KypCy OCBOEHHH ITUTKOM, ITPAKTUYIHI HABUYKH
PoOOTH 3 OCBOEHUM MaTepianioM B OCHOBHOMY C(hOpMOBaHi, BCi HABYATBbHI
3aBJIaHHS, SKi IepeadaveHi IporpamMoro HaBYaHHs BUKOHAHHI, SKICTh
BUKOHAHHS YKOJHOI0 3 HUX HE OLIHEHO MIHIMAILHUM YKCIJIOM OalliB, AESKI
BU/IM 3aBJIaHb BUKOHAHI 3 IOMIJIKaMH, PO0OTa 3 IeKLIbKOMa He3HAYHUMU
MOMIJIKAMH, 200 3 OJHI€I0 — TBOMA 3HAYHUMH TOMUJIKAMHI

64-74

3a10BUILHO
(«3apaxoBaHO»)

60-63

«3a10BITBHO» - TEOPETUYHMI 3MICT KypCY OCBOEHHUI HE TIOBHICTIO, aJie
MPOTAJIMHU HE HOCATH ICTOTHOTO XapakTepy, HeOOXiqHI MPaKTHYHI HABUYKU
POOOTH 3 OCBOEHUM MaTepiaioM B OCHOBHOMY c(hOpMOBaHi, OLTBILICTD
nepeadaueHNX IPOrpaMor0 HaBUaHHS HABYAIbHUX 3aBJaHb BUKOHAHO, JESIKi 3
BUKOHAHHUX 3aBJaHb, MiCTATh OMUJIKH, POOOTa 3 TPHOMA 3HAYHUMH
TIOMUJIKAMHU

«JlocTaTHBO» - TEOPETHYHUH 3MICT KypCy OCBOEHHM YaCTKOBO, JESIKi
MPaKTU4HI HABUYKH poOOTH HEe chopMOBaHi, YacTHHA TiepeI0aYeHUX
MPOTpaMoI0 HaBYaHHS HABYAJIbHUX 3aBJIaHb HE BUKOHAH1, a00 SKICTh
BUKOHAHHS JIESIKUX 3 HUX OLIIHEHO YHCIIOM OalliB, OJM3bKUM 110
MiHIMaJIbHOTO, PO0OTa, 110 33JJ0BOJILHSIE MiHIMYM KPHUTEPIiB OLIHKU

35-59

He3anoBiapHO
(«He
3apaxoBaHO»)

1-34

FX

«YMOBHO HE33JI0BUIbHO» TCOPETUIHHIA 3MICT KypCy OCBOEHHH YaCTKOBO,
HEOOXiJHI MPaKTUYHI HABUYKH POOOTH HEe c(hOpMOBaHi, OUTBIIICTD
nepen0oaYeHNX MporpaM HaBUaHHS, HaBYAJILHUX 3aB/IaHb HE BUKOHAHO,
a00 SIKICTh IXHHOI'O BUKOHAHHS OLIHEHO YUCJIOM 0alliB, OJIU3bKUM JI0
MiHIMaJIbHOTO; TIPY JOJATKOBIN caMOCTiliHill poOOTi Haj MaTepiaaoM
KypCy MOJKJIMBE TMiIBUINCHHS AKOCTI BUKOHAHHS HABYAILHUX 3aBIaHb (3
MOXJIMBICTIO TOBTOPHOTO CKJIAJIaHHs), po0OTa 1110 TOTpeOye TOPOOKH

«be3yMOBHO HE3aI0BIIEHO» TEOPETHYHHIA 3MICT KypCy HE OCBOEHO,
HEeOoOXiZHI MPaKTUYHI HABUYKH PoOOTH He c(hopMOBaHi, BCi BUKOHAH1
HaBYaJlbHI 3aBJaHHS MICTATh TPy0i TOMIWIKH, JTOJATKOBA CaMOCTilHA
poboTa HajJ MaTepialoM Kypcy He IPUBEIC 10 3HAUUMOTO i IBUIICHHS
SIKOCTI BUKOHAHHS HABYAJILHUX 3aBJIaHb, po00Ta, 1110 MOTPeOy€e MOBHOL
nepepoOKu

THOOPMANIMHO-METOJUYHE 3ABE3NEYEHHSA

Cnicok peKOMeH/I0BaHOI JTiTepaTypu

Bba3oBa:

1. The Role of Visual Identity in Building Brand Equity" by David Aaker & Kevin Keller (2016)

(Journal of Marketing) - Published by the American Marketing Association (AMA).

2. Designing Brand Identity: A Complete Guide to Creating, Building, and Maintaining Strong

Brands by Alina Wheeler (2012), Published by Laurence King Publishing 272 p.

3. Simple and Memorable: The Design Secrets Behind the World's Most Remembered Brand by

Martin Lindstrom (2010) - Published by John Wiley & Sons 320 p.

4. Strategic Design Management: A Holistic Approach to Leading Design Innovation” by Patrick

Batey & Nigel Morgan (2014) - Published by John Wiley & Sons (Approx. 336 pages).




5. The Design of Business: Why Design Thinking Works by Roger Martin (2009) (Harvard
Business Review Article) - Published by Harvard Business School Publishing.

6. Creating a Brand Identity: A Guide for Designers and Business Owners" by Alina Wheeler
(2012) - Laurence King Publishing, 272 p.

7. MakKapri, T. ®ipMoBuii cTune. cTpaTeris i Texmika #oro 3acrocyBamHs. Hpro-Mopk:
MaxI poXimn, 2005. 312 c.

8. Cwmir, JIx. P. ®ipMoBHii cTWIb y MapKeTHHTY: MiAXoau Ta iHcTpyMeHTH. Jlonmon: IlitmaH,
2018. 180 c.

Jlonmomixkna

1. Kamnan, P. CtBopeHHs (ipMOBOro CTHIIIO: MPAKTHUYHI Mopaau Ta npukiagu. Can-OpaHlucKo:
Jxon Baiini & Cunm, 2016. 200 c.

JonatkoBa ingopmanis
JleranpHinmy iHpOpMAIil0O IIOAO METOAIB HaB4YaHHS, (OpPM  OIIHIOBAHHS, CAMOCTIHHOI
poOOTH Ta MOBHOI'O CIHCKY JIiTepaTypH HaBeneHO y PoGouiil mporpami HaBYaJIbHOT JUCHUTUTIHH.

HOJITUKA JUCLHHUILITHU

Ioxo akageMiuHOI 100pOYECHOCTI

JIoOTpuMaHHsS aKageMiyHOi JOOpOYECHOCTI 3aCHOBYEThCS HA psAl TMOJOXKEHb Ta MPHUHLHUIIB
aKaJieMiqHo1 10OpPOYECHOCTI, IO PETJIaMEHTYIOTh AISUIBHICTh 3100yBauiB BUINOI OCBITH Ta BHKJIAAA4iB
JAVIT:

Konekc akajeMiqHoi 1o6poyecHocTi JIep:kaBHOTO YHIBEPCUTETY iHQPACTPYKTYPH Ta TEXHOJIOTIN

IlonoxeHHs Tpo cucreMy 3a0e3NedyeHHs akaJAeMiyHoi JioOpodecHocTi y JlepikaBHOMY
YHIBEPCHUTETI Ta TEXHOJIOTiN

Ionoxenns npo Kowmicito 3 akazgemiunoi goOpouecHocti y JAVYIT ta Kowmiciio 3 eTHKH Ta
ynpaBiiHHs KoH(IikTamMu y cdepi akagemiunoi noépodecnocti y AYIT

[Mopymenns Konekcy akanemiunoi noopouecHocti JAYIT € cepilo3HUM NOPYIICHHSM, HaBITh SKIIO
BOHO € HEHABMHUCHHUM.

CriucyBaHHS TiJl 4ac KOHTPOJIBHUX 3aX0/1iB 3a00pPOHEHI.

VYci nucbMoBi poOOTH, BUKOHaHI B EINEKTPOHHOMY BUTJsini (pedeparu), mepeBipsSrOTbCS Ha
HAsBHICTH IUIariaty 3rigHo 3 [loJIoKeHHsSM Mpo TOPSAOK TEepeBIpKY HaBUaIbHUX, KBai(iKaIliiHUX,
HAYKOBO-METOAMYHUX HAYKOBMX Ta iHIIMX POOIT HAa HAsABHICTh O3HAK akajieMiuHoro miariaty y AVIT . ¥V
BUIIA/IKaxX BUSBJICHHS MOPYILICHHS — pearyBaHHA BiamoBigHo no Kojekcy akaaemiuHoi J100poYecHOCTI
JIVIT.

Iloxo BinBinyBaHHS

BingingyBaHHs 3aHATH € 000B A3KOBHM KOMIIOHEHTOM OI[IHIOBAaHHS, 32 SIKE HapPaxOBYIOTHCS OaJlu.
3a 00 €KTUBHUX NPHYHH (XBOp0Oa, MIXXHAPOJHE CTXYBAHHS, IHAUBIAyalbHUN rpadik) HABYAHHI MOXKE
BifOyBaTucs B oHnaiiH (abo 3MimiaHiit) popMi 3a MOTOIKEHHSM 13 IeKaHOM (DaKyIbTeTy.

HedopmanabHna ocBita

MoXIJIUBICTh 3apaxyBaHHSI Pe3yJbTaTiB HE(POPMaTIbHOI OCBITH periaMeHTYyeThes «llojoxeHHsIM
PO BHM3HAHHS pE3yJbTaTiB HaBYaHHs, OTPUMaHUX Yy HedopMalbHIl OCBITI 3/00yBayaMy BUINOI OCBITH

JIVIT».
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